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	We require metaphors, hyperbole, and intensifiers in order to show emotion. Verbalization emotion theorists such as Lakoff & Johnson (1980) argued that metaphor influenced ways of thinking and the way individuals thought about experiences and emotions...
	Frustration and anger are commonly characterized in a metaphor based on violence (e.g., exploding into rage) and far-fetched hyperbole (e.g., I could scream for days) (Charteris-Black, 2014).
	Happiness and elation: positive metaphor (floating on air), hyperbole (best thing in the world!), and optimism (Goatly, 2011). These comparisons found that negative emotions are richer in words and more sensationalist, whereas positive emotions are mo...
	The social media sites have been at the forefront in investigating the trends of language behavior. Studies like Thelwall et al. (2010) reiterated that social media sentiment analysis focuses on revealing trends in how users articulate their emotions....
	The research tweets 32 tweets that have equal representations of all the emotional expressions. Specifically,16 tweets are positive and 16 are negative. Each of the types will balance personal and professional tweets to provide significant differentia...
	The review is contextualized with the help of linguistic and psycholinguistic theories underlying the language-cognition-emotion relations. Theoretical perspectives upon which this research is based are Sapir Sapir-Whorf Hypothesis, the Affect Infusio...
	The Sapir-Whorf Hypothesis, also referred to as linguistic relativity, states that the structure of the language one speaks influences how one thinks and perceives their reality (Whorf, 1956). This theory posits that language does not merely reflect t...
	Affect infusion model (AIM) (Forgas, 1995): explains that emotional states affect cognition, such as decision-making and language. Under this model, emotions can influence linguistic choices in a gradual manner or more directly, depending on the proce...
	According to the Pollyanna Hypothesis developed by Boucher & Osgood (1969), human communication has a built-in positivity bias, and speakers choose positive over negative utterances. Psycholinguistic data provide empirical evidence to support this hyp...
	Figurative Language Frequency
	In this section, the linguistic and emotive characteristics of the simulated tweets are discussed in terms of how emotional valence and context, specifically, personal versus professional communication, influence lexical choice, figurative expression,...
	There was marked distribution in the use of figurative language throughout the corpus. Positive and negative personal tweets often use metaphors and hyperbole to convey emotional intensity through colorful and relatable language. As an example, a pers...
	Professional tweets, in their turn, were found to deploy metaphoric or hyperbolic structures rarely, preferring the tone of neutral, not-so-bright colors and the language of direct meaning and information. Such an enthusiastic, though still profession...
	The personal and professional tweets also had differences in tone and lexical style. Personal tweets were more likely to justify emotionally-charged words, informal structure, and impulsive style, signs of an affective and conversational tone. Such ar...
	All these features presuppose a more natural and emotionally charged form of communication where language is used as a form of emotional revelation and autobiographical exposition. Professional tweets, on the other hand, were more articulate and struc...
	This discussion came to the conclusion that context is a significant mediator of the expression of emotional valence. Personal tweets containing emotional expressions of valence or not are more open, creative, and intense. Users do not hesitate to sho...
	Unfortunately, temporary, working to resolve, are some of the rhetorical cushions that are used to minimize the impact of the emotions. The specified discovery also validates the Affect Infusion Model, as per which the lesser affect infusion is antici...
	The qualitative analysis establishes some important tendencies in linguistics. First, figurative language (especially metaphors and hyperbole) was nearly universal in personal tweets to vent their uncoded feelings of joy, grief, and mood, but was nota...

